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We live by the media, we offer information  and entertainment



Source: MÉDEA RESEARCH, based on the data provided by ATO-Nielsen Admosphere, Media Projekt, Radio Projekt, Net Monitor, MML TGI (2015)

Position on the Czech Market
EMPRESA MEDIA media house belongs among the biggest traditional Czech media houses and thanks to four nationwide TV channels of TV 
Barrandov also among the most important players on the TV market. Our wide portfolio of printed and electronic titles (from prestigious news, 
economical, up to social magazines issued in large quantities), shows permanently increasing interest of Czech and Slovak consumers. That is one 
of the reasons why EMPRESA MEDIA expanded in 2015 to Slovak market.

EMPRESA MEDIA publishes a weekly magazine called 
TÝDEN (WEEK), community weeklies Instinkt and Sedmička 
(Instinct and Seven), biweekly magazine EXKLUZIV, monthly 
magazines for young people POPCORN, Top dívky (Top Girls) 
and ANIMÁČEK, B2B weekly magazine MarketingSalesMedia, 
Sedmička křížovky (Seven - Crosswords) and a separate specials 
TÝDEN 111 miliardářů (WEEK of 111 billionaires), Tipy na výlet 
(Tips for Trips), TÝDEN HISTORIE (WEEK -HISTORY), etc. 

From the electronic titles, the publishing operates TÝDEN.cz 
(week) and Marketingsales.cz news portals, PC Tuning 
magazine, a portal about new applications and sites called 
Světaplikací.cz (world of applications), and also websites 
of the individual printed titles. EMPRESA MEDIA organizes 
one of the largest Czech conferences for professionals in 
sales, marketing, and media, called  Life on the Edge. The 
individual titles are proud media partners of the Czech 

Lion Awards, Vinohrady theater, Karlín Musical Theatre, 
the National Theatre, Febiofest, DesignSUPERMARKET, 
Academy of Sciences, the Writers’ Festival, Magnesia Litera  
Awards, etc.
Thanks to the success of EMPRESA MEDIA on the 
Czech market,  the publishing entered Slovakia at the 
end of 2015, with successful Czech projects called 
EXCLUZIV and INTERVIEW.

i.e. 86 % of the population in the 12–79 years of age group

Total reach of EMPRESA MEDIA

7,500,000



MAIN MEDIA HOUSES – 2016

Monthly reach of population 12-79 years and contribution of media type to total reach
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Position on the Czech Market
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EMPRESA MEDIA media house belongs among the biggest Czech publishers and thanks to a nationwide TV Barrandov also among the important 
players on the TV  market. Our wide portfolio of  titles shows permanently increasing interest among readers, which is one of the reasons why 
EMPRESA MEDIA has recently introduced new magazines and television channels on the market.



Source: number of readers Media Projekt , 2+3Q of 2016; number of copies ABC CR, June 2016

TÝDEN
An exclusive news weekly magazine published since 1994. The TÝDEN magazine is issued every Monday. It brings current news, analysis, reports, 
interviews, and commentaries from home and abroad. TÝDEN builds on verified information and conclusions, supported by arguments.

Profile of TÝDEN readers

Copies sold

Among the readers, the largest is the group  
of men aged 30-50 years

The number of copies sold keeps growing steadily

58,474
i educated readers from the middle and upper classes
i mostly middle age people 
i they come from larger cities
i above-average proportion of entrepreneurs and executives
i they prefer quality and brand name goods
i they are willing to pay more for quality
i they consider brands to be a guarantee of quality

Number of readers

148,300

15/2016      
4. dubna 2016 | 35 Kč | předplatné 27 Kč | www.tyden.cz

Velký rozhovor s Karlem Gottem

O víře, uprchlících a posmrtném životě

Čínský prezident v Praze

Přivezl 300 miliard

Jak žijí a pracují machři 

pečující o prezidenta
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NEJVĚTŠÍ LÉKAŘSKÁ 

ESA V ČESKU

15-titul.indd   1
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Kvůli ANO může na vládu vtrhnout policie, 
říká šéf KDU-ČSL Pavel Bělobrádek

Kam na dovolenou?Kde se nemusíte bát

11/2016      

7. března 2016 | 30 Kč | předplatné 27 Kč | www.tyden.cz
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FAKTOR S
FAKTOR S is a new weekly magazine that focuses primarily on economics and politics. By its concept, it is an entirely unique magazine, which is 
characterized by a healthy journalistic aggressiveness, detached view, irony, and willingness to go beyond what is usual in the Czech media.

Copies printed

30,000

Sourcej: EMPRESA MEDIA, lifestyle of the target group MML 1+2Q 2016

Profile of FAKTOR S readers

i men in the productive age
i above average incomes
i they prefer quality and they are willing to pay extra for it
i they consider brands to be a guarantee of quality
i active lifestyle (sports, traveling)
i ambitious, open to new things

29 Kč          
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PENÍZE 
NA KNÍŽKÁCH 

V OHROŽENÍ

V LEDNU 

PROPADNOU 

BANKÁM

JAK  
O VÁNOCÍCH

PRODAT 

PŮJČKU
DESATERO PRO 

FINANČNÍKY

PRVNÍCH 
DESET 
ZPŮSOBŮ

JAK 
VYZRÁT
NA EET

SLOVENSKO 1,50 € 8. PROSINCE 2016    42/2016    
PŘEKVAPENÍ  PRO  PELTU

ČTYŘI  MILIARDY  VE  FOTBALE

NASTÁVAJÍCÍ  MILIARDÁŘI:  EXKLUZIVNÍ  ŽEBŘÍČEK

CO SI MYSLÍ O  SVÉM FILMU

10/2016    28. DUBNA 2016/ ČESKO 29 KČ/ SLOVENSKO 1,50 €

FEJK

PODNIKATELKA
AŇA GEISLEROVÁ

HYPOTÉKY NIKDY NEBYLY 
LEVNĚJŠÍ. VYDĚLEJTE 
NA NICH

VELKOPANSKÝ ŽIVOTNÍ STYL MANAŽERŮ ČESKÝCH DRAH
PAVOL KRÚPA ROZHOVOR S BYZNYSOVÝM NÁJEZDNÍKEMPETR

PROČ MU NIKDO NECHCE DÁT MILIARDY NA NOVÝ PROJEKT
10-titul 2.indd   1

26.04.16   14:30

titul 10.pdf   1   22.11.16   10:22A typical reader is a man with  
above average income



Source: number of readers Media Projekt, 4Q 2016 + 1Q 2017; number of copies ABC CR, June 2016

Instinkt
A lifestyle weekly magazine published since 2002. Instinkt brings exclusive interviews with popular people and domestic and foreign reports 
every week. The magazine follows the social trends and brings cultural reviews. Its strengths are  quality pictures and sophisticated texts.

Number of readers

Profile of Instinkt readers

Copies sold

The consist mainly of people of productive 
age, especially women

103,200 33,526  
i educated readers from the middle and upper classes
i residents of larger cities
i economically active
i they prefer good quality goods
i they welcome change and are open to new things
i they can be influenced by advertisement

+ TV PROGRAM

++
  SUDOKU 

KŘÍŽOVKA
WILLY WONKA A ČTYŘI ŽENY 

Dobrodružný osud sukničkáře Roalda Dahla
PRACH POD ČESKOU POSTELÍ

Náš průzkum: jak jsme na tom s uklízením?

FOTO: TINO KRATOCHVÍLVODA,

O PROMĚNĚ 
Z PANKÁČE V TÁTU, 

NEVÝCHOVĚ 
DĚTÍ, NOVÉ 
KAPELE 
A O TĚŽKÝCH
ZAČÁTCÍCH 
VZTAHU

Obraz 
Vojty Dyka

TAJNÉ ZÁKULISÍ 

LÉKÁREN
Doporučují nám 

drahé léky?

Kde schovávají jedy?

A co si lékárnice 
myslí o Ibalginu 

a vitaminech

VODAJÁ JSEM 

TÁŇA JE
FOTO: TINO KRATOCHVÍL

Berenika 
Kohoutová 
a Marika Šopo-
ská u zpovědi

SEDMILHÁŘKY

A PRAVDA

Číslo 37 / XV 8. září 2016 / 25 Kč / Slovensko 1,29 €  / předplatné 19 Kč 

+ TV PROGRAM

KŘÍŽOVKA

Obraz Obraz 
TAJNÉ ZÁKULISÍ 

Číslo 37 / XV 8. září 2016 / 25 Kč/Slovensko 1,29 € /předplatné 19 Kč 

OHEŇOHEŇ
Titul_DYK_37_Norml.indd   1

02.09.16   15:52

+ TV PROGRAM

„JSEM GAY A DĚDEČEK. TEČKA.“Rozhovor s moderátorem Honzou Musilem

ZALOŽÍME SI VLASTNÍ ŠKOLU!Příběhy opravdu rozhněvaných rodičů

Závislý na sexu?Chytrá výmluva rockového 
podpantofl áka

Ozzy 
OSBOURNE

FOTO: TOMÁŠ NOSIL

Klára 
ISSOVÁ 
Táňa 
PAUHOFOVÁ

TATÍNKOVYHOLČIČKY

++
  SUDOKU 

KŘÍŽOVKA

TATÍNKOVY
BYLY JSME

&
+ TV PROGRAM

Klára
ISSOVÁ 

KŘÍŽOVKA

LÉČBAHAUSBÓTEM
Na návštěvěu naprostých 

pohodářů

PANKÁČ, CO MILUJE ADINU
Rozhovor s královnou 

české 
burlesky

O OSTŘÍHANÝCH PANENKÁCH, KNIŽNÍM 
OBŽERSTVÍ A DĚTSTVÍ 

V MUŽSKÉM SVĚTĚ

Číslo 35 / XV 25. srpna 2016 / 25 Kč / Slovensko 1,29 €  / předplatné 19 Kč 

35_Titul_ISSOVA_Normal_ .indd   1

19.08.16   13:38



Source: number of readers Media Projekt , 1+2Q of 2016; number of copies ABC CR, February 2016

Sedmička
A social weekly magazine published since 2012. You will find exclusive interviews with Czech celebrities in there. It brings the latest information from the 
world of Czech and international stars and stories of extraordinary people. Each issue includes recipes, crosswords, horoscopes, and TV program guide.

Number of readers

Profile of Sedmička readers

Copies sold

Majority of readers come from middle socio-economic class
It belongs among the best-selling magazines  
in its category 
It includes a regular supplement  
– Sedmička   pro ženy

330,400 147,079
i Sedmička offers a massive hit across groups 
i they take care of the majority of the shopping for their households 
i the readers like to communicate about their purchases with others
i they consider advertisement as a good advisor who helps them 
i they welcome changes and are open to new things
i they use magazines as a source of inspiration for shopping

& Kateřina Brožová
& Kateřina Brožová
& Kateřina BrožováDagmar Havlová

č. 51-52 
18. 12. 201410 Kč Slovensko 0,59 €

& Kateřina Brožová
& Kateřina Brožová

Hvězdné
 VánoceHvězdnéHvězdnéHvězdnéHvězdné
 Vánoce Vánoce Velký rozhovor

Vánoční dvojčíslo 
za stejnou cenu100 stran

 
18. 12. 2014

 
18. 12. 2014

 
18. 12. 2014

 
18. 12. 2014

 
18. 12. 2014

 
18. 12. 2014

 
18. 12. 201410 Kč

 
18. 12. 201410 Kč

 
18. 12. 2014Slovensko 0,59 €

Vánoční dvojčíslo 
za stejnou cenu

TV
program
na celé 
svátky

Král z Popelky

51_52_sedmicka_TITUL_NORMAL.indd   1

12.12.14   12:55

Časnevrátím
ČasČasnevrátímnevrátím

č. 40 

2. 10. 2014

10 Kč Slovensko 0,59 €

Heidi 
Janků

Podhůrský

Gott

kšeftkšeftkšeftkšeftkšeft
Má nový 

TV
program
na celý 
týden

exekuce?

PodhůrskýPodhůrský

exekuce?exekuce?
Čeká ho 

PodhůrskýPodhůrský
Zdeněk

GottGott
Karel

Otík z VesničkyOtík z Vesničky

Exkluzivní rozhovor

č. 40 

2. 10. 2014

 

2. 10. 2014

 

2. 10. 2014

 

2. 10. 2014

 

2. 10. 2014

 

2. 10. 2014

 

2. 10. 2014

 

2. 10. 2014

Má nový Má nový Má nový Má nový 
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Source: number of copies ABC CR, August 2016

Sedmička Křížovky
A separate special, Sedmička Křížovky is a magazine full of contests in crosswords, sudoku, and wordfind puzzles for interesting and 
valuable prizes worth more than a hundred thousand crowns. Every issue brings exclusive interviews with important people and special children’s 
supplement with clozes and coloring sheets for children.

Copies printed Copies sold

45,280 28,830
Profile of Sedmička readers

Every issue brings prizes worth more than 
a hundred thousand crowns

Supplement for preschoolers

i Sedmička offers a massive hit across groups 
i they take care of the majority of the shopping for their households 
i the readers like to communicate about their purchases with others
i they consider advertisement as a good advisor who helps them 
i they welcome changes and are open to new things
i they use magazines as a source of inspiration for shopping

Ceny za 

144 000 KčCeny za Ceny za sudokusudoku

 
2. 3. 201615 Kč Křížovky

28
křížovek

Hádanky pro děti  Zdarma příloha

144 000 Kč
144 000 Kč
144 000 Kč
144 000 Kč

sudokusudokusudokusudokusudokusudokusudoku
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Hádanky pro dětiHádanky pro dětiHádanky pro dětiHádanky pro děti  Zdarma příloha  Zdarma příloha

Hazard
se zdravím

Simona Stašová

KřížovkyKřížovkyKřížovkyKřížovkyKřížovkyKřížovkyKřížovkyKřížovkyKřížovky
jarní
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Ceny za 
88 000 Kč

Ceny za Ceny za 
sudoku

 

1. 6. 201615 Kč
Křížovky

28
křížovek

Hádanky pro děti
  Zdarma příloha

88 000 Kč88 000 Kč88 000 Kč88 000 Kč

Zpověď o zradě
Zpověď Zpověď 

Karel Šíp

sudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudokusudoku
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Estimated no. of readers

Profile of EXKLUZIV readers

Copies sold

78,100 25,946

Source: number of readers Media Projekt, 3+4Q 2016; number of copies  ABC CR, February 2016, target group Media Projekt 1+2Q 2016; MML 1+2Q 2016

EXKLUZIV
A social magazine about celebrities, show business, and lifestyle, published since December 2014. It provides an exclusive insight into the 
privacy of celebrities, maps the most important events, lives of prominent singers, actresses, and businesswomen. It uncovers a world of luxury  
and brings the latest topics in the field of fashion, cosmetics, culture, healthy lifestyle, and gastronomy.

The magazine targets women 30+, 
interested in fashion, healthy lifestyle,  
and news from the society

i educated women
i residents of cities with more than 20,000 inhabitants
i prefer brand name goods
i they concentrate on quality
i they like trying new brands
i they consider shopping to be fun



INTERVIEW
A magazine full of interviews with important people, published since March 2015. Each month, it brings hundred pages of exceptional interviews 
with inspiring people from all areas of our lives. The most important representatives of domestic and foreign culture, arts, science, sports, politics, 
and business openly speak about their life, the road to success and falls, private life and their plans for the future .

Copies sold

19,843

60 percent of readers are women and 40 
percent are men, aged 30+

Unique concept of the magazine

Source: number of readers Media Projekt, 3+4Q 2016; náklad ABC CR, July 2016, target group Online panel Médea Research, October 2016; life style of the target group – MML 1+2Q 2016

Number of readers

67,400
Profile of  INTERVIEW readers 

i educated readers from larger cities in the productive age
i they prefer brand name goods 
i they are willing to pay extra for quality goods
i they like to own quality products
i they live actively (traveling, attending cultural events)
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Nanovlákna, která léčí

Kdy brečí genealožka?

MARTIN HILSKÝ – divadlo a šílenství   ARNOŠTKA MAŤOVÁ – lékařka 

alkoholiků   PETR VOLF – sport v umění   AUGUSTIN UVÁČIK – technologie 

a včelařství   MICK JAGGER A KEITH RICHARDS – exkluzivní retro ze srpna 1990    

ZORA JANDOVÁ – kurs přežití    JAROSLAV TUČEK – všechny kávy světa

Bolestivá cesta na olympijský karneval

LILIANA BEREZKINOVÁ

LENKA PEREMSKÁ

PETR SVOBODA

35 Kč

O ceně důstojnosti
JAN HŘEBEJK

Cena INTERVIEW v balíčku 19 Kč, samostatně neprodejné

Lepší  než před letyMICHAEL DOUGLAS
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Cena INTERVIEW v balíčku 19 Kč, samostatně neprodejné
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ROONEY MARA, herečka

KAREL HALOUN, grafi k

JIŘÍ ŽÁČEK, básník

PETRA JANŮ, zpěvačka
LEONARDO DICAPRIO, herec

Martin Franc: Historik za pultem. Tuzex, cola, pomeranče aneb Dějiny českého konzumu. 

Gabriela Slováková: Za katrem se může ocitnout každý. Ředitelka věznice o ženách za mřížemi.

Miroslav Kutal: Po stopách velkých divokých šelem. Zvlčení českého biologa.

Milena Bučková: O lidech jako z Matrixu a nepřirozených životech s běhající psycholožkou.  

Josef Žikovský: Dohnat svůj hlas. Legenda akustiky o zvuku v arénách, divadlech a hospodách.
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EXKLUZIV SK
The EXCLUSIVE magazine is a guide to the world of famous and successful people. It brings exclusive insight into their private life, it maps 
in detail the most important events, lives of prominent singers, actresses, and businesswomen. It uncovers the world of luxury and brings  
the latest topics in the field of fashion, cosmetics, culture, healthy lifestyle, and gastronomy.

Copies printed

40,000

Source: EMPRESA MEDIA

The magazine targets women 30+, 
interested in fashion, healthy lifestyle,  
and news from the society
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GALA

ZUZANA MAURÉRYObliehaná mužmi

ALENA HERIBANOVÁZabránila katastrofe

AKCIA

RYTMUS
Učiteľ hudobnej výchovy

KARIÉRA

Splnil jej
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Profile of EXKLUZIV readers

i educated women
i residents of cities with more than 20,000 inhabitants
i prefer brand name goods
i they concentrate on quality
i they like trying new brands
i they consider shopping to be fun



INTERVIEW SK
A new and unique magazine on the Slovak market. Each month, it brings hundred pages of exceptional interviews with inspiring people from all 
areas of our lives. The most important representatives of domestic and foreign culture, arts, science, sports, politics, and business openly speak 
about their life, the road to success and falls, private life and their plans for the future. 

Copies printed

20,000

Source: EMPRESA MEDIA

PAOLO FAZIOLI: Delikátní dřevo. S výrobcem 

světově proslulých pian ve Stradivariho lese. 

IVETA RADIČOVÁ: Útoky a likvidace 

jako nová forma komunikace. Čeho se bojí 

bývalá premiérka?     

IVAN MRÁZEK: Jak se devadesátiletá 

legenda československé košíkové dotkla 

basketbalového  nebe.  

BLANKA DOBEŠOVÁ: O pohřebních 

rituálech a hrobech pod jabloní. Umírání jinak. 

IVAN ŠEDIVÝ: Historik s japonským 

mečem versus mýty o první republice.
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FEKETE&PROKOPOVÁ 

Dvojčatá s génom 

pre krásu
PETER JANÍČEK  

Bojovník za poctivé 

potraviny

HENRY TÓTH

Dokonalosť 
neexistuje
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AL PACINO: Najznámejší mafi án na svete

so zbraňou zaobchádzať nevie. Na dôchodok 

nemyslí. ZUZANA ZELINKOVÁ: Ako sa 

parkúrovej jazdkyni skáče v najväčšom 

slovenskom hipodróme. PETER HLEDÍK: 

Ekonomická cenzúra je horšia, tvrdí fi lmár 

a jadrový fyzik. HELENA ILLNEROVÁ: 

Naučte sa mať radosť zo svetla, radí 

chronobiologička. MATIA LENICKÁ: Drag 

Qu een proti klišé. KAREL GOTT: Retro 

rozhovor o emóciách pred a po koncerte.
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Angelina Jolie 

medzi utečencami

1,49 €
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60 percent of readers are women  
and 40 percent are men, aged 30+
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1,49 €

SANDRA BULLOCK

PATRIK LANČARIČ

Stano Lajda: O štúdiu a rekonštrukcii Poslednej večere od Leonarda da Vinciho. 

Antonia Liskova: Držiteľka „talianskeho Oscara“ vyrába olej a popularizuje fi lmovú hudbu.

Vladimír Turčan: Sme naozaj dedičmi diela Cyrila a Metoda? História, ako ju nepoznáme. 

Přibáň & Gawliczková: Žltý trabant, deväť ľudí. Tisíc kilometrov. Pády aj úspechy!

Zuzana Kronerová: Retro rozhovor o grimasách, zakázanom zrkadle a komediálnych rolách.

Emočné hranie je namáhavejšie.

Človek by sa nemal báť faktu, že je na svete.

SANY
MARTIN HUBA
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Profile of INTERVIEW readers

i educated readers from larger cities in the productive age
i they prefer brand name goods 
i they are willing to pay extra for quality goods
i they like to own quality products
i they live actively (traveling, attending cultural events)



Source: EMPRESA MEDIA

MAGAZINE TÝDEN HISTORIE
The magazine TÝDEN HISTORIE disproves myths, reveals mistakes and searches for links. A new magazine published under the TÝDEN magazine 
lures readers into the stories of the past centuries. Prominent historians, anthropologists, archaeologists and writers attractively describe historical 
events and personalities from the Czech and world history.

Reader profile

Readers are mainly men and women between 
30 and 50 years with university education. 

Readers show interest in history and events 
both at home and abroad.

i Men and women in productive age
i Educated readers from bigger cities
i People who like to possess high-quality products
i Active life style and interest in events both at home and abroad

Copies printed

35,000
MÝTY
LEGENDY
TAJEMSTVÍ
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HISTORIE

KDO PŘEDBĚHL VĚROZVĚSTY • PRAVDA O SMRTI SV. VÁCLAVA

KDYŽ FALZA NELŽOU • FAJNOVÝ ŽALÁŘ MONARCHIE

historie

BĚLOHORSKÝ GALIMATYÁŠ 

O popravených českých Němcích 

a moravském pluku bez Moravanů 

MASARYK NEBYL TATÍČEK 

Intriky a korupce. Nepříliš sametové 

metody legendárního prezidenta

39 Kč |1,90 €

STRHUJÍCÍ PŘÍBĚHY ČESKÉ A SVĚTOVÉ HISTORIE
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HISTORIE

historie

NÁSTUP DINOSAURŮ K DOMINANCI 
O gigantických rozměrech druhohorních kolosů, síle čelistí a obtížích při rozmnožování 

DNA DINOSAURŮ Budeme dinosaury klonovat?Naplní se fi lmové fi kce z Jurského parku?

39 Kč |1,90 €

STRHUJÍCÍ PŘÍBĚHY ČESKÝCH A SVĚTOVÝCH DĚJIN

NEJVĚTŠÍ, NEJRYCHLEJŠÍ, NEJDRAVĚJŠÍ

VŠECHNO O DINOSAURECH
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MarketingSalesMedia
A weekly magazine about marketing, sales, and media, published since 2013. The main objective of the MarketingSalesMedia magazine is 
to help advertisers with the key requirement of business owners - to sell. The project MarketingSalesMedia provides decision–makers with key 
information, analysis, unique research, and other materials necessary for their responsible decisions.

Copies printed

5,000
Organiser of the „Life on the Edge“ 
conference 

in the form of subscription and 
controlled distribution

The core of the group of readers 
consists of decision–makers

Source: EMPRESA MEDIA

15/2016      
4. dubna 2016 | 35 Kč | předplatné 27 Kč | www.tyden.cz

Velký rozhovor s Karlem Gottem

O víře, uprchlících a posmrtném životě

Čínský prezident v Praze

Přivezl 300 miliard

Jak žijí a pracují machři 

pečující o prezidenta
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NEJVĚTŠÍ LÉKAŘSKÁ 

ESA V ČESKU
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MARKETINGSALESMEDIA 49
důležité čtení pro lidi z marketingu, obchodu a médií

1. 12. 2014 — cena 65 Kč — www.marketingsales.cz

9 771805 860007 49

VÝZKUM
„V médiích 
je důležitý 
obsah 
a reklama. 
Jak to pak 
nařežeme, je 
další otázka.“
Libuše Šmuclerová,  

ředitelka Czech  

News Center --> s. 19

procent
lidí si Ježíška
představuje
jako ježka,
tvrdí nový výzkum

Slevomatu

16
MILUŠE VALDOVÁ:
NABÍZÍME RAKVE,
BIČE, OLEJOVKY
--> s. 24

RICHARD KABÁT:
NEPODÁVÁME,
ALE PRODÁVÁME  

--> s. 16
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MARKETINGSALESMEDIA 44
důležité čtení pro lidi z marketingu, obchodu a médií

27. 10. 2014 — cena 65 Kč — www.marketingsales.cz

9 771805 860007 44

MOTIVACE

MARC WESTERMANN:PRO NÁS JE NEJLEPŠÍ,KDYŽ JE ZIMA A PRŠÍ →  S. 18

Letáky jsou zejména bojištěm cenové války. 
Stále však vytvářejí silnou motivaci k nákupu →   s. 12

Věrnostní kluby nejsou jen o kuponech a výhodách. 
Důležité je umět dát jejich členům také pocit výjimečnosti. 

Jak to dělají v Marks & Spencer, přiblížil nový CRM manažer 

pro Českou republiku Lukáš Tatranský →   s. 22

Chceme zaujmout i bez slev

Televize Leták Denní tisk Internet44_titul.indd   12

24.10.14   22:41



Source: number of readers Media Projekt, 3+4Q 2016; number of pieces ABC CR, August 2016

Top dívky
A monthly magazine for young girls published since 2000. Trends magazine for teenage girls who want to be cool. It offers a complete service 
in the field of fashion, cosmetics, lifestyle, and interviews with popular people. The magazine significantly affects the lifestyle of its readers.

Number of readers Copies sold

Majority of readers is young girls, 
interested in shopping, fashion,  
and lifestyle

77,000  16,044
i  young girls, generation Z
i they use communications technologies, often online
i they are oriented on brands
i they let themselves to be influenced by celebrities and advertisement
i they follow fashion trends
i the magazine is a source of information and inspiration for them
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Z MÓDNÍHO 
MOLA

FOTOROMÁN: SJEZDOVKA SMRTI!

MÓDA: PODLE GOSSIP GIRLS!

Nádherný objem, sleek-looks, vysněné lokny: foukané účesy „blowouts” jsou 

momentálně nejvíc žádané a my ti poradíme, jak si je zvládneš udělat sama!Chceme Blowouts!
85

M ust have!
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Bude se vdávat  za  
svoji novou lásku?

Christina 

Aguilera

Magická 
moc  

kamenu

PRO ČARODĚJKY:

Cool posters

JOSH HUTCHERSON

CHRISTINA AGUILERA

Beauty

dárek

HALLOWEENSKÝ

DESIGN NA NEHTY!

JEHO HOTSPOTS

Víme jak odhalit jeho 
erotogenní zóny

Profile of Top dívky readers



Source: number of readers Media Projekt, 2+3Q 2016; number of copies ABC ČR, August 2016

POPCORN
A monthly magazine for teens, published since 1991. Trends magazine for teenage girls and boys who do not want to be left  behind and are hungry 
for news, music, film, and entertainment. They like having fun, they do not want to get bored and they  spend their leisure time effectively.

Number of readers

Profile of POPCORN readers

Copies sold

Most strongly represented is the  group of 
young people interested  in music and film

74,300  15,375
i teenagers, generation Z
i they use communications technologies, often online  
i they are oriented on brands
i they let themselves to be influenced by celebrities and advertisement  
i they follow fashion trends
i the magazine is a source of information and inspiration for them
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Smutná Selena
se trápí

Proč na ni všichni kašlou?

Číslo 10 / 2014
44,90 KČ/€ 1,99
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ANIMÁČEK
An illustrated monthly magazine for children. The main objective of the magazine is to entertain children, educate them in a playful way, and to 
develop their curiosity and creativity. Every month, the magazine brings texts which are fun to read, lots of activities, and other interesting sections 
for children and parents.

Copies printed

20,000

The most frequent readers are children 
aged 3–6 and their parents

Č A S O P I S  T E L E V I Z E  B A R R A N D O V

Těšte se 
na: strašidelné 

příběhy, 
soutěže 
i návod
na výrobu
draka!

Tygři v naší

oblíbené Zoo 

Co se děje
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Labyrint
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SUPER DÁREK

SLOŽTE SI

ZVÍŘÁTKO!
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Weekly hit

Monthly hit

Audience share

5,600,000

7,100,000

10,8 %

BARRANDOV GROUP
The Barrandov group includes four TV channels (TV Barrandov, KINO Barrandov, Barrandov PLUS and a new family channel called Barrandov 
FAMILY) and occupies the third position among the largest private television groups on the market. It is recently one of the most important domestic 
investors and producers producing their own audiovisual content; it also operates one of the most modern dubbing studios in the Czech Republic.



Audience share source: ATO-Nielsen Admosphere

A nationwide TV station, broadcasting since 2009. TV Barrandov, currently the fourth most watched television in the Czech Republic,  
is a generalist station, with audience share of over seven percent. The success of TV Barrandov rests on three main program pillars: own production, 
attractive news, and acquisition programs.

Weekly hit

Profile of TV Barrandov viewers

Monthly hit Audience share

The audience is mostly women  
aged 35 and over with secondary education 
from middle socio–economic class.

5,100,000

6,700,000 7,7 %

i Broad reach across groups
i Strong position of families with children and the youngest viewers
i Above-average proportion of middle age groups
i The viewers are mostly women



Audience share source: ATO-Nielsen Admosphere

A nationwide TV station broadcasting from 18th April 2015. The program of the station consists of films and TV series of European and world 
production. KINO Barrandov  will please lovers of historical films, westerns, and crime films, as well as fans of romantic comedies or films based on 
actual events.

Weekly hit

2,200,000

Monthly hit

3,600,000 
Audience share

1,8 %



Audience share source: ATO-Nielsen Admosphere

A nationwide TV station broadcasting from 16th May 2015. The Barrandov PLUS  station offers a wide range of programs, including shows for the 
youngest viewers, interesting documentaries, entertainment shows of own production, and also acquisition series and films of various genres.

Monthly hit

3,500,000
Weekly hit

2,000,000

Audience share

1,1 %



A nationwide TV station broadcasting from 1st January 2017. The Barrandov FAMILY station is a channel aimed at the whole family, which is 
also broadcast in the Slovak Republic. The content is made of successful formats from the Barrandov Group’s own production, and there will  be 
acquisition programs gradually included in the program. In the Slovak Republic, 95% of households have the possibility of receiving a signal,  
of which 31% receives it – Data source: Towercom.

Audience share source: ATO-Nielsen Admosphere

Weekly hit

500,000

Monthly hit

800,000 
Audience share

0,3 %



Book Divivission of EMPRESA MEDIA
The publishing house specializes in publishing books on society, history, and lifestyle topics.

It follows the successful project of own book 
shop, Knihy.tyden.cz , which offers a complete 
production of books of Czech publishers. The 
ndividual books are published by EMPRESA MEDIA 
in the editions: Sedmička, Interview, Kamarád and 
Mladý svět. The book division of EMPRESA MEDIA 
started its operation in April 2016.



Source: number of visitors Google Analytics, February 2016

TÝDEN.CZ
TÝDEN.CZ is an online journal that provides original news, analysis, news, interviews, and commentaries, both domestic and from abroad.

Number of visitors/users

Number of views of the website

856,494

4,319,719



PCTuning.cz
A successful Czech computer magazine aimed at PC users. The main topics include hardware components, digital technology, Internet security 
issues, mp3, and finally a variety of drivers and accessories for computer games.

Number of visitors/users

Number of views of the website

322,269

3,219,480

Source: number of visitors Google Analytics, January 2017



Marketingsales.cz
The portal provides daily news from the field of sales and marketing, interviews with top managers, examples of successful marketing 
campaigns from the Czech Republic and abroad. It also includes SlideShare presentations and tips on specialized events, conferences,  
and education.

Number of visitors/users

Number of views of the website

24, 216

47,072

Source: number of visitors Google Analytics, May 2016



Mediamania.cz
Mediamania.cz is a portal dedicated to media. It offers a comprehensive and exclusive information. It covers the entire media market – from data 
and analysis through profiles of major players to interviews with important people from the media industry.

Number of visitors/users

Number of views of the website

16,595

53,851

Source: number of visitors Google Analytics, January 2017



EMPRESA MEDIA, a. s., Mikuleckého 1309/4, 147 00 Praha 4 – Braník, Czech Republic

Thank you for your attention and we  
look forward to our cooperation with you.


